
HOW TO EXECUTE YOUR FIRST DIGITAL 
PR CAMPAIGN
[WITH $0]
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Why do your own digital PR?
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01
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5 actionable ways to find
your next digital PR campaign angle

IDEATION

Trends

Tools



Campaign finder database

600+ successful digital PR campaigns



Campaign finder database

Filter by niche, budget, effort, RD...



Campaign finder database

Includes step-by-step guides on how to replicate
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[                      ]  Tourist Attractions
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WORST VALUE



Change the angle

[                      ]  Tourist Attractions

Tourist Attraction PR campaigns

MOST BORING



Change the angle

[                      ]  Tourist Attractions

Tourist Attraction PR campaigns

Most
COMPLAINED

ABOUT



Change the niche



Change the niche

What Music Do People Prefer During Sex?



Change the niche

What Music Do People Prefer During Sex?

FITNESSMost motivating songs for a gym session



Change the niche

What Music Do People Prefer During Sex?

SLEEPBest music for getting to sleep



Change the niche

What Music Do People Prefer During Sex?

LIFESTYLEMusic people sing to in the shower



Redo outdated campaigns
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Redo outdated campaigns

The Freelancer Pay Gap

July 2022 March 2024

zenbusiness.com ondeck.com
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Change the geography

United States Australia United Kingdom Canada



More PR campaign databases...

DigitalLoft

Digital PRchive

The PR Insider

Campaign Master Sheet
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Digital PR newsletters

Iona Townsley

The Grapevine

Thea Chippendale

The PR Insider

Matt Seabridge

Digital PR Observer

Mark Rofe

Digital PR Tips
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National day calendars



Check if there’s any interest
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Price of a pint is 
trending

I make a map showing 
pint prices

Coverage rolls in days 
later



Trends tools

Trending Now

Glimpse Extension



Trends tools

Trending Now

Glimpse Extension

Google Trends Newsletter



Trends tools

Trending Now

Glimpse Extension

Google Trends Newsletter

TikTok Trend Finder GPT



Trends tools

Trending Now

Glimpse Extension

Google Trends Newsletter

TikTok Trend Finder GPT

Trends Explorer Dashboard



Trends tools

Trending Now

Glimpse Extension

Google Trends Newsletter

TikTok Trend Finder GPT

Trends Explorer Dashboard

X Radar (Launched Oct 24)



2. Data collection

Data Collection

02



3 ways to collect data

DATA COLLECTION

Ready-made

datasets



3 ways to collect data

DATA COLLECTION

No-code scrapers
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DATA COLLECTION

Freedom of 

information



Ready made datasets



Database of US parks



% of residents within a 10 minute walk to a park

Database of US parks



% of residents within a 10 minute walk to a park

% of the city that’s ‘green space’

Database of US parks



% of residents within a 10 minute walk to a park

% of the city that’s ‘green space’

Number of basketball hoops in each city

Database of US parks



Consumer product-related injuries



Data on injuries caused by consumer products

Consumer product-related injuries



Data on injuries caused by consumer products

• Injuries caused by sex toys

Consumer product-related injuries



Data on injuries caused by consumer products

• Injuries caused by sex toys

• Injuries caused by garden equipment

Consumer product-related injuries





NYC 311 calls



NYC 311 calls

Find the loudest boroughs in New York



NYC 311 calls

Find the loudest boroughs in New York

Or the dirtiest neighbourhoods

(e.g. where you’re most likely to spot a rat)



50+ more data sets here...



3 ways to collect data

DATA COLLECTION

No-code scrapers
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Using Reddit as a data source

Find relevant Reddit threads



Using Reddit as a data source

Find relevant Reddit threads Extract the comments



Using Reddit as a data source

Analyse the comments



Using Reddit as a data source

Analyse the comments



Using Reddit as a data source

The results



No-code scrapers



Remember the bed bug outbreak last 
year?
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They collected the total number of sightings 
from “BedBugReports.com”



They collected the total number of sightings 
from “BedBugReports.com”

BedBugReports.com



They collected the total number of sightings 
from “BedBugReports.com”

BedBugReports.com Collect total reports by state



3 ways to collect data

DATA COLLECTION

Freedom of 

information



You can request information from 
governement bodies



Some of the things you can request...



Speed tickets issued per camera



Speed tickets issued per camera



Total £ sales of subsidised booze sold in 
parliamentary bars



Total £ sales of subsidised booze sold in 
parliamentary bars



Total £ sales of subsidised booze sold in 
parliamentary bars

https://takingthepiss.org
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A few quick tips for making a successful 
FOI request:

• Don’t request too much information

• Be as specific as possible

• Search past successful requests
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3 main parts
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3 main parts

PITCHING

Media pitch



3 main parts

PITCHING

Follow-ups + 

monitoring



5 free ways to find journalists



5 free ways to find journalists

• Use a free tool



5 free ways to find journalists

• Use a free tool

• Find the about page



5 free ways to find journalists

• Use a free tool

• Find the about page

• Check Twitter (or other social media / personal sites)



5 free ways to find journalists

• Use a free tool

• Find the about page

• Check Twitter (or other social media / personal sites)

• Search Google for “name” + “email” / “contact” / “connect” 



5 free ways to find journalists

• Use a free tool

• Find the about page

• Check Twitter (or other social media / personal sites)

• Search Google for “name” + “email” / “contact” / “connect” 

• Guess based on common formats



1/5 - Free tools

Apollo.io Hunter.io Wiza.co

10,000
Searches P/M

25
Searches P/M

25
Searches P/M



2/5 - Author bio pages

Journalist bio



3/5 - Twitter (X) bios + tweets

Twitter bio



3/5 - Twitter (X) bios + tweets

Twitter search



4/5 - Custom search operators

Google search



5/5 - Email permutators

Mail Meteor Email Permutator



5/5 - Free email validators

JournoFinder Free Email Validator



3 main parts

PITCHING

Media pitch



Anatomy of a top performing pitch



Subject line outlines main selling 

point for Scottish papers (the 

audience)

1



2

No fluff, straight to the point first 

sentence



3

A clear hook demonstrates 

relevance to current news cycle



4

Pitch is well tailored to audience 

(this was sent only to Scottish 

outlets)



5

Methodology clearly and simply 

outlined early on



6 Key points outlined in a clear and 

easy-to-read format



2

3

6

4

5

1

No fluff, straight to the point first 

sentence

A clear hook demonstrates 

relevance to current news cycle

Methodology clearly and simply 

outlined early on

Key points outlined in a clear and 

easy-to-read format

Pitch is well tailored to audience 

(this was sent only to Scottish 

outlets)

Subject line outlines main selling 

point for Scottish papers (the 

audience)



7 Interactive element for the reader 

- strong incentive for the outlet to 

link



8 Additional commentary provided 

by an expert  



9
A tailored comment that provides 

extra information or more context



10
Additional resources (images) 

provided via a Google Drive link



11
Tailored headline suggestions 

written in the style of the outlets 

we’re reaching out to



10

8

7

9

Additional resources (images) 

provided via a Google Drive link

Interactive element for the reader 

- strong incentive for the outlet to 

link

Additional commentary provided 

by an expert  

A tailored comment that provides 

extra information or more context

11
Tailored headline suggestions 

written in the style of the outlets 

we’re reaching out to
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More examples at pitches.net



3 main parts

PITCHING

Follow-ups + 

monitoring



Follow-ups



Follow-ups

• ALWAYS follow up (~3 working days)



Follow-ups
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Follow-ups

• ALWAYS follow up (~3 working days)

• Two, maximum three follow ups

• Change the subject line



Subject Line 1

Christmas Eve worst day of the year for 

grocery substitutes
23.3%



Revised Subject Line

Grocery substitutes surge 346% at 

Christmas
43.8%



Follow-ups

• ALWAYS follow up (~3 working days)
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• Keep it super simple OR offer additional value

• Change the subject line



Follow-ups

• ALWAYS follow up (~3 working days)

• Two, maximum three follow ups

• Following up usually isn’t the issue...

Sending irrelevant pitches is

• Keep it super simple OR offer additional value

• Change the subject line



Monitoring



Monitoring

• Use multiple quotation mark searches:

“brand name” [Filter: last week]

“keyword” [Filter: last week]

“spokesperson name” [Filter: last week]



Monitoring

• Check for coverage EVERY DAY

• Use multiple quotation mark searches:

“brand name” [Filter: last week]

“keyword” [Filter: last week]

“spokesperson name” [Filter: last week]



Monitoring

• Check for coverage EVERY DAY

• Chase up unlinked mentions ASAP

• Use multiple quotation mark searches:

“brand name” [Filter: last week]

“keyword” [Filter: last week]

“spokesperson name” [Filter: last week]



That’s a wrap

r/DigitalPR@sacha_vyzz Sacha Fournier

Twitter (X) LinkedIn Reddit

journofinder.com

Website


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72
	Slide 73
	Slide 74
	Slide 75
	Slide 76
	Slide 77
	Slide 78
	Slide 79
	Slide 80
	Slide 81
	Slide 82
	Slide 83
	Slide 84
	Slide 85
	Slide 86
	Slide 87
	Slide 88
	Slide 89
	Slide 90
	Slide 91
	Slide 92
	Slide 93
	Slide 94
	Slide 95
	Slide 96
	Slide 97
	Slide 98
	Slide 99
	Slide 100
	Slide 101
	Slide 102
	Slide 103
	Slide 104
	Slide 105
	Slide 106
	Slide 107
	Slide 108
	Slide 109
	Slide 110
	Slide 111
	Slide 112
	Slide 113
	Slide 114
	Slide 115
	Slide 116
	Slide 117
	Slide 118
	Slide 119
	Slide 120
	Slide 121
	Slide 122
	Slide 123
	Slide 124
	Slide 125
	Slide 126
	Slide 127
	Slide 128
	Slide 129
	Slide 130
	Slide 131
	Slide 132
	Slide 133
	Slide 134
	Slide 135
	Slide 136
	Slide 137
	Slide 138
	Slide 139
	Slide 140
	Slide 141
	Slide 142
	Slide 143
	Slide 144
	Slide 145
	Slide 146
	Slide 147
	Slide 148
	Slide 149
	Slide 150
	Slide 151
	Slide 152
	Slide 153
	Slide 154
	Slide 155
	Slide 156
	Slide 157
	Slide 158
	Slide 159
	Slide 160
	Slide 161
	Slide 162
	Slide 163
	Slide 164
	Slide 165
	Slide 166
	Slide 167
	Slide 168
	Slide 169
	Slide 170
	Slide 171
	Slide 172
	Slide 173
	Slide 174
	Slide 175
	Slide 176
	Slide 177
	Slide 178
	Slide 179

